Amendments To The Claims 

1 . (currently amended) An in-contents advertising method comprising the steps of: 

(a) activating digital contents in a user terminal in a game program by a user; 

(b) determining that the digital contents have been activated by the user; 

(c) transferring an identifier of the digital contents and an identifier of the user to an 
advertising information server when the digital contents have been activated by the user; 

(d) selecting and retrieving advertising information by the advertising information server 
based on the digital contents identifier and the user identifier; 

(e) transferring the retrieved advertising information to the user terminal; 

(f) updating a transmission record for the retrieved advertising information; 

(g) counting a number of times of updating the transmission record of the retrieved 
advertising information; 

(h) receiving input from the user via a user interface of the game program after the 
transferring of the retrieved advertising information; 

(i) generating a table of information linking addresses in the advertising information 

server for the advertising information to the respective insertion locations of the advertising 
information; 

( j) making a judgment whether or not the insertion location is a position for insetting 

advertisement information: 

HO positioning the advertisement information on an affirmative judgment; 

(reinserting the retrieved advertising information in the digital contents based on 
information indicating that advertisements may be inserted when the digital contents are 
activated in the game program in the user terminal by the user, so that advertising information 
included in the digital contents is updated with the retrieved advertising information; 

(m) billing an advertiser for advertising fees calculated based on the number of times of 
updating the transmission record of the retrieved advertisement informationr information. 

creating adverti s ement i nformation and providing said advert i sement informat i on to the 

adv e rtis e ment i nformation server: 
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providing advert i sem e nt structure information containing at least portions and times 

fegiH^fog-w^ conte ftts-fo th e a d ve r tisement 

i nformat i on server; 

creat i ng and providing advertisement information created based on sa i d adverti s ement 

structure information and specified information from the advertiser; 

r e ce i v i ng a down l oad requ e st for the digital contents from a user at a contents s e rv e r of 

th e cont e nts provider; 

forwarding an identifier of the digital cont e nts and an identifier of the user from the 

contents s erver to the advert i sing information server; and 

rece i v i ng the i n contents adv e rt i sements from th e advertising information server at the 

eefrtefNaHHiH^ wherein 

the in content s advertisements are r e trieved from the advertising informat i on server based 

on the dig i ta l contents ident i fier and the user identifier. 

2. (previously presented) The in-contents advertising method of claim 1, further comprising the 
steps of: 

receiving advertisement structure information for the digital contents from a contents 
provider at the advertising server; 

receiving advertiser specified information of the advertiser at the advertising server; 

preparing the advertising information based on the advertisement structure information 
and the advertiser specified information, and receiving the advertising information at the 
advertising server; and 

providing the advertising information by the advertising server to the contents provider 
for insertion in the digital contents. 

3. Cancelled. 

4. (currently amended) A digital contents distribution system for realizing in-contents 
advertisements, said distribution system comprising: 
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a digital contents distribution system comprising a first server storing a plurality of digital 
contents to be provided; 

an advertisement information providing system comprising a database storing 
advertisement information which is to be set in advertisement areas in said digital contents; 

a plurality of user terminal devices; 

wherein, in response to download requests for specific digital contents from said user 
terminal devices, said digital contents distribution system receives advertisement information 
corresponding to said specific digital contents and user identification information from said 
database of said advertisement information providing system, inserts said advertisement 
information in said specific digital contents based on information in the digital contents 
indicating that advertisements may be inserted, updates a transmission record for the 
advertisement information, counts a number of times of updating the transmission record of said 
advertising information, and subsequently distributes said specific digital contents to a user; 

wherein the received advertising information is inserted in said specific digital contents 
by said digital contents distribution system in response to the user requests for specific digital 
contents, such that the received advertising information is automatically rendered by the user 
terminal devices upon activating the digital contents in a game program; 

wherein the digital contents are activated in the game program at the user terminal 
devices by the user; and 

wherein an advertiser is billed for advertising fees calculated based on the number of 
times that the retrieved advertisement information is transferred; 

wherein a table of information links addresses in the advertising information server for 

the advertising information to the respective insertion locations of the advertising information, a 
judgment is made whether or not the insertion location is a position for inserting advertisement 
information; and positioning the advertisement information on an affirmative judgment. 

a content s providing system for creating contents and provid i ng said contents to said 

digital contents distribution system; 

an adv e rtis e m e nt creat i ng system for creating advertisement i nformation and providing 

said adverti se ment informat i on to s aid adv e rti se m e nt information prov i d i ng system. 



-Page 4 of 1 7- 

U.S. Serial No. 09/780,995 

s 84436873J 00809- 16225 SCE1 18.302 (100809-16225) Response to OA of 10.09.2009 0.3 



wherein said advertis e m e nt i nformation providing system provides said advertisement cr e at i ng 
S'V , stem~witH"~advert i semen t-stiiietiiie in formation "Contain i ng at least portion s , a4'}d' , ti'mes ,, re^ai^4'fvg 
where advertisement insert i on can b e made i n the d i gital contents: and 

wher e in said advertisement creating system provides send advert i sement information 

provid i ng system with advertisement information cr e at e d based on said advertisement structure 
i nformation and specified informat i on from the advertis e r; 
a n in content s adve rt i sing s yst e m, wh e re i n 

a contents s e rver of a cont e nts provid e r rec e iv e s a download r e qu e st for digital cont e nts 

from the user; 

sa i d contents server forwards an id e ntifier of the digital contents and an id e ntifier of the 

'■ , ad'Ve , rt"i'Sto{i" , irvf'Oi"i ■ncttiOiT' server ."and 

said content s server receiv e s i n contents advertisements from the advertising information 

server for insert i on in the d i g i ta l contents: 

wherein the in-c-ont ents advert is e m e nts are retr i eved from the adverti si ng i n formation 

server based on the dig i tal contents identifier and the user identifier. 

5. (currently amended) A digital contents distribution system for realizing in-contents 
advertisements, said distribution system comprising: 

a digital contents distribution system comprising a first server storing a plurality of digital 
contents to be provided; 

an advertisement information providing system comprising a database storing 
advertisement information which is to be set in advertisement areas in said digital contents; and 

a plurality of user terminal devices; 

wherein, in response to a download request for specific digital contents from one of said 
plurality of user terminal devices, said digital contents distribution system transfers an identifier 
of said specific digital contents and an identifier of said one user terminal device to said 
advertisement information providing system, and distributes said specific digital contents to said 
one user terminal device; 

wherein said advertisement information providing system retrieves advertisement 
information from said advertisement information providing system based on said specific digital 
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contents, information in the digital contents indicating that advertisements may be inserted, and 
said identifier of said one user terminal device and transmits said retrieved advertisement 
information corresponding to said specific digital contents from said database, to a user, wherein 
said retrieved advertising information is transmitted in response to the download request for said 
specific digital contents, such that the retrieved advertising information is automatically rendered 
by the user terminal device upon activating the digital contents in a game program; 

wherein said advertisement information providing system updates a transmission record 
for the retrieved advertising information and counts a number of times of updating the 
transmission record of the retrieved advertising information; 

wherein the digital contents are activated in the game program at the user terminal 
devices by the user; and 

wherein an advertiser is billed for advertising fees calculated based on the number of 
times that the retrieved advertisement information is transferred; 

wherein a table of information links addresses in the advertising information server for 

the advertising information to the respective insertion locations of the advertising information, a 
judgment is made whether or not the insertion location is a position for inserting advertisement 
information; and positioning the advertisement information on an affirmative judgment, 

a contents providing system for creating contents and providing said contents to said 

digita l cont e nts d i str i but i on s ystem; 

an advertisement creating s ystem for creating advert i sement i nformation and providing 

sa i d advert i s e ment i nformat i on to sa i d adv e rtis e ment information providing system, wherein 
said adve rti se m e nt information prov i ding sy s tem prov i des said advertisem e nt creating system 
with advertisement s tructur e informat i on containing at least portions and times regard i ng where 
advertis e ment insert i on can be made in the digital contents; and 

s a i d advertisement creat i ng system prov i des said advertisem e nt information providing 

s y s tem with advert i sement i nformation created based on said advertisement structure information 
and specified information from the advert i ser: 
an in - contents adv e rtising system, wh e r e in 

a contents s e rv e r of a cont e nts provider receives a download request for digita l contents 

from the user; 

'} 
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said cont e nts s e rv e r forwards an identifier of th e digital contents and an identifi e r of the 

us e r to an advertis i ng information s e rv e r: and 

said contents server receives i n cont e nts advertis e ments from the adv e rt i sing i nformation 

server for insertion i n the digital contents; 

wherein the in contents adverti s ements are retrieved from the adv e rtis i ng information 

s e rver based on the d i gital contents id e ntifier and the user i dent i fier, 

6. (currently amended) A digital contents distribution system according to C l aims 1 or S. claim 4, 
wherein said distribution system configures a network of: 

said digital contents distribution system comprising said first server; 

said advertisement information providing system comprising said database; and 

said plurality of user terminal devices; 

using one, or two or more, of the following means: cable television, broad-band wireless 
network, and optical fiber network. 

7. (currently amended) A digital contents distribution system according to C laims 4 pro claim 4 , 
said advertisement information providing system further comprising means for recording the 
transmission state of said advertisement information, with advertising fees being calculated 
based on said recording results. 

8. Cancelled. 

9. (previously presented) A digital contents distribution system according to Claim 4, said 
distribution system further comprising a banking system; 

wherein said advertisement information providing system comprises means for recording 
the transmission state of said advertisement information, with advertising fees being calculated 
based on said recording results, and the advertiser being billed for said advertising fees from said 
bank. 

10. Cancelled. 
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1 1. (currently amended) A digital contents distribution system according to Claims 4 o r 5 c laim 4 , 
wherein said digital contents data contains advertisement programs, with said advertisement 
information being set into said digital contents by said advertisement programs. 

12. (currently amended) A digital contents providing system comprising a plurality of servers 
storing digital contents, 

wherein said digital contents providing system configures an advertisement information 
providing system having a database storing advertisement information to be set into advertising 
areas within said digital contents, and a network; 

wherein, in response to a download request for specific digital contents transmitted to 
said digital contents distribution system by a user, said digital contents distribution system 
receives advertisement information corresponding to said specific digital contents and an 
identifier of the user from said database of said advertisement information providing system, 
inserts said advertisement information in said specific digital contents based on information in 
the digital contents indicating that advertisements may be inserted, and distributes said 
advertisement information along with said requested digital contents to said user, wherein said 
advertising information is distributed to said user in response to the download request for 
specific digital contents, such that the advertising information is automatically rendered for the 
user terminal devices upon activating said digital contents in a game program; 

wherein said digital contents distribution system updates a transmission record for the 
advertisement information and counts a number of times of updating the transmission record of 
said advertising information; 

wherein the digital contents are activated in the game program at the user terminal 
devices by the user; and 

wherein an advertiser is billed for advertising fees calculated based on the number of 
times that the retrieved advertisement information is transferred; 

wherein a table of information links addresses in the advertising information server for 

the advertising information to the respective insertion locations of the advertising information, a 
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judgment is made whether or not the insertion location is a position for inserting advertisement 
information; and positioning the advertisement information on an affirmative judgment. 

a contents provid i ng system for creating contents and providing said contents to said 

digital cont e nts providing system; 

an advertisement creating system for creating advertisement information and providing 

said advertisement information to said advertisement i nformation provid i ng syst e m, wherein 



w i th advert i sement structure informat i on conta i ning at least portions and times regard i ng wh e r e 
adv e rtisement i nsertion can be made i n the d i gita l contents; 

sa i d advertis e m e nt cr e ating system provid e s said advert i sement information providing system 
w i th ad v ertisement i nformation created based on said advert i s e ment structure in formation an d 
sp e cified information from the advertiser; 
an in content s advertis i ng syst e m, wherein 

a contents server of a content s provider receives a download requ e st for digital contents 

from the user; 



user to an advert i s i ng i nformat i on server; and 

said cont e nts server receives in ■ contents advertisements from the adver tisin g i n f o rm a ti on 

serv e r for i nsertion in the digita l cont e nt s ; 

wherein the in contents advertisements are retrieved from the advertising informat i on 

server based on the digita l contents ident i fier and the user identifier. 

13. (currently amended) An in-contents advertising method, wherein advertisement information 
provided beforehand is included in digital contents activated in a contents provider by a user 
request to the contents provider, the method comprising the steps of: 

activating in a user terminal in a game program by a user the digital contents; 

determining by the contents provider whether the digital contents have been activated by 
the user; 
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transferring an identifier of the digital contents and an identifier of the user by the 
contents provider to an advertising information server when the digital contents have been 
activated; 

retrieving advertising information from the advertising information server based on the 
digital contents identifier and the user identifier; 

providing the retrieved advertising information to the contents provider for insertion in 
the digital contents; 

wherein the retrieved advertising information is inserted in the digital contents based on 
information in the digital contents indicating that advertisements may be inserted, the 
advertisement information being inserted by the contents provider in response to the user request 
for digital contents, such that the advertising information is automatically rendered by the 
activation of the digital contents in the game program; 

updating a transmission record of the advertising information, wherein a number of times 
that the transmission record of the retrieved advertising information is updated is counted; 

wherein an advertiser is billed for advertising fees calculated based on the number of 
times that the retrieved advertisement information is transferred; 

wherein a table of information links addresses in the advertising information server for 

the advertising information to the respective insertion locations of the advertising information, a 
judgment is made whether or not the ins ertion location is a position for inserting advertisement 
information; and positioning the advertisement information on an affirmative judgment. 

creating advertisement i nformation and prov i ding sa i d adv e rtis e m e nt i nformat i on t o the 

adverti se ment information serv e r; 

providing advertisement s tructure information containing at least portion s and tim es 

regard i ng where advert i sement insertion can be made in the digita l contents to th e adv e rtis e ment 
i nformation server; 

creating and provid i ng advertisement information created based on said advertisement 

s tructure information and specifi e d informat i on from the advertis e r; 

r e c e iving a download requ e st for th e d i gita l cont e nts from a us e r at a cont e nts server of 

the contents provider; 
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forward i ng an identif ie r of the dig i tal contents and an identifi e r of th e user from the 

eefHents server to the advertisin g inform a tion se r v e r; and 

r e ce i v i ng th e in cont e nts advertisements from the advert i s i ng information s e rver at th e 

contents s erver for i nsert i on i n th e digita l contents; 

wher e in the in contents adv e rtisements are retrieved from the adverti si ng i nformation 

server bas e d on th e digital cont e nts identifi e r and the user identifi e r, 

14. (previously presented) The in-contents advertising method of claim 1, wherein the digital 
contents comprise: 

said information indicating that advertisements may be inserted; 
a header including at least a company name and a title; 
movie data including graphics data; 
the game program; 
object data; and 

a plurality of sets of texture data. 

15. (previously presented) The digital contents distribution system according to claim 4, wherein 
the digital contents comprise: 

said information indicating that advertisements may be inserted; 
a header including at least a company name and a title; 
movie data including graphics data; 
the game program; 
object data; and 

a plurality of sets of texture data. 

16. (previously presented) The digital contents distribution system according to claim 5, wherein 
the digital contents comprise: 

said information indicating that advertisements may be inserted; 
a header including at least a company name and a title; 
movie data including graphics data; 
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the game program; 
object data; and 

a plurality of sets of texture data. 

17. (previously presented) The digital contents providing system according to claim 12, wherein 
the digital contents comprise: 

said information indicating that advertisements may be inserted; 
a header including at least a company name and a title; 
movie data including graphics data; 
the game program; 
object data; and 

a plurality of sets of texture data. 

18. (previously presented) The in-contents advertising method according to claim 13, wherein 
the digital contents comprise: 

said information indicating that advertisements may be inserted; 
a header including at least a company name and a title; 
movie data including graphics data; 
the game program; 
object data; and 

a plurality of sets of texture data. 

19. (previously presented) The in-contents advertising method of claim 1, wherein: 

the digital contents include a moving image; 

the retrieved advertising information is inserted in a predetermined part of the digital 
contents; and 

the advertising information is included in the predetermined part of the digital contents. 



20. (previously presented) The in-contents advertising method of claim 1, wherein: 
the game program is a driving game program; 
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the digital contents include at least one vehicle operated by the user; 

the advertisement information is inserted on an exterior of the at least one vehicle; and 

the advertisement information and the digital contents are dynamically presented to the 

user. 

21.-25. Cancelled. 
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